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from digital taxonomy

A codeit

https://www.insightplatforms.com/demos/platform-demo-codeit/
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2. Audience Intelligence
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https://www.insightplatforms.com/webinars/webinar-pulsar-how-to-combine-survey-
social-search-data-for-stronger-cultural-insights/

9



3. Trend Analytics
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4. Writing Copy
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@ Jasper

Formerly Jarvis

Meet Jasper,

The Future Of Writing

Cleve

Artificial intelligence makes it fast & easy to create content for your blog,
social media, website, and more! Rated 5/5 stars in 3,000+ reviews.
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i
E i | T Wordsmith is a natural language generation platform
' that transforms your data into insightful narrative.

Wordsmith

L

@A NVIDIA.

* In September, Positive Sentiment in the EMEAI
region remained at 94%. That remains in between
the 2017-low 90% in January and the high-water

markof 8% in May 280.6K 94% 26.3%

* For the EMEAI region, Shield's September Share
of Voice of 26.3% held steady relative to its
August mark. It continued to exceed the Foster
Baseline of 1.1%.

ARNED MENTIONS POSITIVE SE

MONTHLY EARNED SHARE OF VOICE
IMPRESSIONS

« Since the calendar has turned to 2017, Shield’s
posted a Positive Sentiment of 88% in the EMEAI
region; that's exactly in line with its Foster
Baseline

AUTOMATED
INSIGHTS
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ZQ p p i Key Measures P )

Response to Golden Questions, ranked by the Winner's Summary e =

== Average score Behaviour change Believable Relevance Unique and different
*Concepts ranked by Winners Ranking

0
Average of concepts in this sel... -

Original cheddar

1

0 10 10

0 0 10 0

Organic pasta & cheddar Key Measures i
Thick & creamy
Three cheese Believable

Original cheddar was the Winner. While it scores highest for Believable, this score Is
not significantly above the average, which suggests that it doesn't stand out for this
measure.

Original

Relevance

Original cheddar was the Winner. While it scores highest for Relevance, this score is
not significantly above the average, which suggests that it doesn't stand out for this
measure.

Automatic Google translation into | ENGLISH & Close




5. Transcription &
Translation
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And then really got to the point later
where we realized, "Okay if we want
to go and now take our product and
build it from what we really want it to
be, which is

agency, we

every user s

what their us

what the pai

And so that's L ./
Sarah to head up our UX team. Started
a lot initially with kind of qualitative
research and then you know got into
more quantitative doing a lot more and
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HATCHTANK

https:.//www.insightplatforms.com/demos/
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6. Conversational Surveys




Oinca

= next intelligence

How likely are you to recommend the company to a

n friend or colleague?

Great to hear! Could you elaborate why you'd like to

Q recommend them?

Thanks, tha

Q amazing ab

Q I see, thank

e -

Suggestions [N=388]

Kmord'.

11 Themes

| think its great just the way it is

| might include less effects as it
sometimes felt overdone

Make what program is more
clear

| would probably explain more
quickly what the ad is about and
not only say it at the end

i would try to make the ad more
fun and engagingg

I'd probably just add in some
more sports, that's all

Sort: Descending v

——— ) | %,
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— 20%
— 7%
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Selected Responses [n=64]

| would probably make it a ittle less imagery heavy
as sometimes It can distract from the overall
message of the ad

I might include less effects as it sometimes felt
overdone

I might try to also include less vertical shots as
those feel weird

Maybe focus the ad onto less activities

Some people might lose interest if they don't truly
know what this program is

| would have included more sports that aren't very
typical such as cliff diving or Formula 1

It feel like your not getting much off of what your
trying to accomplish
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https:.//www.insightplatforms.com/demos/platform-demo-inca/
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7. Qualitative-at-Scale




-cremesh

Agile research for

better creative

testing.

Scalable Qualitative Insights

Online focus group at scale

Insights from 1,000 consumers in 1 hour
Real-time analytics dashboard
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Let's talk about snacks!

Common T Search

What matters most to you when you are deciding what
snack to eat?

@ Itneeds to taste good and fill me up so | don't end
up craving something else

@  Idlike it to be somewhat healthy but also yummy

Something a little salty but doesn't overdo it
calorie-wise

(@  Thatthere's a lot of them | can eat over a long
period of time

Health is wealth! | stick to fruit and veggies

Cheap, fun to eat

Idon't snack - just 3 square meals a day

Showing
mv
78%
76%

69%

20%
9%

6%

Agreement v

© Sept3rd, 300PMEST £ 0 Segments  Export Data

Health-Conscious
How much is a health a factor in what snacks you buy?
I'd like it to be somewhat healthy but also yummy

I really ke eathing healthy snacks lie fruit
after my workout.

Health is wealtht I stick to fruit and veggies

Show all

Salt Lovers

hat? Wha

to shop online for cloth

Anything salty
Popcorn with loads of butter and salt
Something a itle salty but doesn't overdo it calorie-wise

Show al
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‘remesh | 35\
Nestle

CASE STUDY Remesh Comversation

Nestlé captures early stage
advertisement campaign
feedback for prelaunch
optimization

Which ONE of these three ads makes you feel
MOST INTERESTED In buying LIFE CUISINE for

yoursalf to enjoy?

ABOUT WINS

Nestlé needed to collect . /‘ O O
consumer feedback on three L S

potential ad campaigns for Life — b ﬂ
Cuisine frozen meals in order to
optimize existing ad concepts
and uncover drivers of appeal
for current and potential
consumers.

Reduced Research Qualitative Insights Real-time
Time at Scale Feedback

Source: https://hello.remesh.ai/nestle-remesh
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8. Image Recognition
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Analysing Instagram

Visual Semiotics at

Scale

https://www.insightplatforms.com/webinars/masterclass-analysing-instagram-visual-
semiotics-at-scale/
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With the Eyes of Al
Predicting Consumer

Perception and Creative
Effectiveness with Al

aimpower

https://www.insightplatforms.com/webinars/masterclass-with-the-eyes-of-ai/




9. Video Analytics
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10. EmotionAl
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‘A lifetime’s worth of wisdom’
Steven D, Levitt, co-author of Freakonomics

The International
Bestseller

Thinking,

Fast and Slow
TS

Daniel Kahneman

Winner of the Nobel Prize o

System 1 thinking
drives far more
behaviour than
System 2
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Psychology.
Neuroscience.
Emotion.
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Facial Expressions
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Skin Conductance
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Touch Interactions
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Taps, Swipes, Clicks and Scrolls reveal Emotions.
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Vocal Tone
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Intelligent Audio Engineering

Audio & Acoustic Analysis
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entropik:..

Automatic Speech Re

We track eye
know where ¢
what elemen

We use Voice Al to autd
transcribe voice recorg
recognize emotional sty

Foc comng Brainwave Mapping
e teof:h conj1puters ho.w 0 We use EEG headsets to measure
recegnizeinciol prpresslonsong responses towards sensory stimuli like

associate them with emotions touch, smell and taste
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‘ Platform Demo:

Entropik Tech

entropikrec.:

https:.//www.insightplatforms.com/demos/platform-demo-entropik-tech/
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Upload and Profile Reaction Eye Gaze Survey Reaction _ Link to Internal
Launch Data Time Test Expression Questions Time Test Metrics
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Views
Clicks
Cart size
Registers
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2 o% ElementHuman

Facial & Emotion

Recognition
What's the difference?

-

* Element Human

Facial & Emotion Recognition -
What's the Difference?

A free ebook from nent Human that
explains the key differences between facial
recognition, verification and biometrics; and
explores the use cases, advantages and
drawbacks of each technology

ISV

Read Now —

~

* Element Human

WATCH NOW

Platform Demo - Element
Human

Element Human Demo.

Element Human is a customer
understanding platform that blends
guestion data & biometrics (eye-tracking,
facial coding, implicit response) using

Human Al.
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11. Automated Eye
Tracking
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Attention
Insight

@ Contact Sales LogIn
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Can Automated
Eye Tracking

Ever Replace Humans?

LLI'I=_[]

https://www.insightplatforms.com/can-automated-eye-tracking-ever-replace-humans/
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12. Respondentless
Surveys
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zapp! Test Ads Now

Test video ads for free with Zappi. Improve your digital ad performance with consumer data built on
millions of dollars of ads.
Instantly benchmark your ad against three key metrics, and get three expert recommendations. 3

steps, no fees, and your ad won't be stored anywhere &

Upload your digital ad Tell us more about it Get your prediction!
Choose a video to learn about. Add a few tags, and then our Your scorecard will be ready
Test up to 5 ads for free. algorithm can get to work. instantly.

https.//www.zappi.io/app/digital_prediction
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KANTAR
MARKETPLAC

https:.//www.insightplatforms.com/demos/platform-demo-kantar-marketplace/
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The Al Summit ‘

-

For Research, Insights &
Experience Management
Free Virtual Event | May 10th - 12th 2022

https://www.insightplatforms.com/summits/ai-summit-2022/
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