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Data Integrity



The Data Integrity Committee Members

a team of data collection experts committed to exceptional delivery....

Harry - AM

Steven - Innovation



Operational excellence that
gives you
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Data Controls & Process

ResearchBods will continually abide across various industry standards &
codes.

Compliance with Governing Bodies , ESOMAR, MRS, Insights Association, ARF, MRIA, AMA and AMSRO

Data Protection & ISO Compliance ’ GDPR compliant and at least with ISO 27001, across us & our partners

ESOMAR 36 ’ See our answers to the ESOMAR 36 here.
Panelist Verification , Survalidate, SMS, Bank account & Post/Zip code verification.

Providing you with the confidence that we take data controls seriously.




Standard Checks Per Survey

Every complete we host within our surveys then undergo the following custom
project checks by our Data Integrity Manager alongside the below compliance controls: ‘

Survey Checks Compliance & Controls

MRS & ESOMAR accredited.

reCAPTCHA
Automated & Manual Verbatims Checks Compliance with Local governing bodies.
Automated Straightline Checks GDPR compliant.

Speeders ISO 27001 certification.

Plausibility Checks AWS data security.

Honey Pot. SHA-1 encryption across all survey links.

CLLCCCLKS
CLCCCCKS

Disabled copy & paste function. S2S encryption across all survey redirects.
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Instantaneously checks 120 data points
* Duplication score per participant.
* Fraud score per participant.

Works in the background without interfering
in the respondent experience; 1-5 second API call.

Continuously updating software to keep up with new
fraudulent behaviour & threats.

Millions of hits each month and growing, allowing trended analysis of
the latest fraudulent techniques & adapting appropriately.




Operational Excellence.

Max Diff - Route
Likelihood Score

An additional integrity check Researchbods has at our disposal is an indirect use of the Max
Diff, by forcing differentiation rather than rating, helps us spot gamesmanship in the data.

We have statistically programmed 3x max diffs, across various general topics, which consist
of 10 screens. These can be included within the screener section to gauge a survey
participants attention, gauge their score for randomness/patterns to help weed out bots.

By creating a route likelihood score via a max diff exercise, this gives our data Integrity
Manager an additional layer through which to judge a survey participants overall data — thus
feeding into their overall integrity score.

Within max diffs, bots are often programmed to pick the option with the most text
attributed to it.

There is no silver bullet when it comes to identifying fraudulent participants, so our Data Integrity
Managers work endlessly and innovatively to ensure we are using all tools and methods at our
disposal to ensure your data is real and can be actioned without worry.




10

Duplicate & Fraud Scores Per Participant.

Operational Excellence.

Duplicate Check

CLLCCCLKS

IP check

Browser / Proxy

Geo / Location

Local System

ISP

Email (Provider/accounts)

Additional Installed Components

Fraud Check

CLLOCCCLAS

Open/Anonymous

Device Location

Off-Peak Hours
Browser/Device Language
Operating System Language
Uncommon Browser
Uncommon OS

IP Structure Analysis




Operational Excellence.

OE Responses — The
Bods Way.

The average survey GDC runs generates 5,000 verbatims. Purely manual, human checks here
would of course be subject to regular human error — particularly given the repetitive nature
of checking large volumes of free text. To work smarter, faster and more accurately, we’ve

changed some things: “

1/ Automated verbatim flag built into our survey tool, which flags data for gibberish and
nonsense responses. This is powered by a Python module, searching against grammatical &
language based conventions — helps flag 90% of gibberish OE’s automatically.

2/ Automated profanity filter. Again powered by custom python code and a robust word
processor, this helps flags offensive verbatims automatically for immediate review.

3/ Word count filter; trended data tells us that, typically, longer verbatims are more

fraudulent. We have an automated word count that flags any verbatims with over 25 words
(the industry average OE response is 8.5).

These automated flags help our Data Integrity Managers sift through large volumes of verbatims,

with more time to check the data contextually and cross referenced against other IC flags for an
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overall integrity score per participant.
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Operational Excellence.

ChatGPT -
Combatting Al

The use of Al within surveys is growing at an alarming rate. ChatGPT is attracting over
40million visits per day globally. In order to combat this disingenuous survey technique,
ResearchBods have undertaken several steps:

1/ Timing verbatim responses; often ChatGPT responses, using natural language processing, are
inputted in milliseconds. We timestamp our verbatim questions to check for plausibility and
human behaviour versus word count.

2/ We disabled the copy & paste function. Typically, ChatGPT are cut/copied & pasted into the
open text box via NLP’s and the ChatGPT plug-in. By disabling this, we’re ensuring participants
are manually entering text into their verbatims.

3/ Word count. Applying a filter to outliers, an ChatGPT responses average 220+ words as
opposed to the average 8.5 words we see in verbatims from traditional survey participants.

Again, issues caused by technology can be solved by technology — ResearchBods

will champion always-on Data Integrity.
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Operational Excellence.

The IC
ProForma

This is a document our team will champion, which details the
standard and custom checks we recommend for your survey
survey.

This will be owned by the Data Integrity Manager, with input from the
Insight Lead, Scripter, PM, AM & Client. The KO Call will be used to
establish this and it will continue for the lifecycle of the project.

This is where we will detail our recommendations & expertise for
ensuring the veracity of the data we deliver to you.

For this tracker, we will create a custom net of checks that every
participant in your final data set must satisfactorily pass.

Researchbods - Integrity Check Pro Forma:

Ploase complete the form & “Additional The aim here is not to trick respondents,

checks/notes” shown on pages 2 & 3 to particularly deep into long surveys, but to
indicate which (if any) IC measures are to ensure their responses are relative and
be added during scripting and any rules to sensible within the context of the survey
be followed when integrity checks are environment whilst ensuring, beyond a
being conducted. reasonable doubt, they are legitimately
entering and completing the study.
Ensure explicit instructions on how to If you wish to add red herring or trap
implement the checks are provided, questions, please discuss this with your
referencing exact question numbers Client and Project Manager with regards to
and options based on the final, signed. any concerns you have around the integrity
off questio uidance for each type of the data and where you feel our checks

of check is provided in the supporting may fall short, as we also need to champion
information column. the participant cxoe

If the project is a multi market one, you
may wish to apply more strenuous checks reflect the ¢

only o particular marksts applieding Researchbods - Integrity Check Pro Forma:

manner,

Markets we recommend for more strenuous
data integrity checks for any Middle Eastern  N.B. Speed
markets, China, South Africa, India & Egypt verbatims |
This is not an exhaustive list and many Verbatim c|
different factors can determine sample of on all survel

poor integrity, such as sample requirements,  on this forry

IR, length of interview, long grids, repetitive requiremen Supporting information Apply
loops, even survey topic etc however these

are markets where poor data is very Standard d

common and more scrutiny is recommended. carried out

Please feel free to discuss this with Number of RECAPTCHA Goagle API RECAPTCHA to help screen out bots

Researchbods at the start of a project for deviation ef

their recommendations you will be |

Survalidote A 3rd party piece of software that happens via a 5 second AP call,
unbeknown to respendents that checks 100+ unique parameters ot
a device level; this will crecte an overage fraud and duplicate score

per participant.

Please note, our standard checks include you may to
a comprehensive net which on average looks  standard d|
at both respondents behavior and their an automa
survey responses. interview rd

Stroightlining State grids (do net include any grids with opposing statements),

Researchbods use only

Project name:

Speeder State whether single or multiple routes to be tested. Please define
logic of routes if multiple routes are to be tested. Please note this
QC is only applied post soft launch, once median loi value(s) are

known, UNLESS the survey has been timed prior to launch.

Project number:

No. of

checks

Multicodes Ploase specify which multicode questions are to be checked where
count of responses selecteds= x. Provide question numbers and
max number of acceptable responses for each question.

STRAT (]
researchbods



Per survey, we create a net that survey participants must
satisfactorily pass. All variables & flags are combined to create a
score per participant — this is the data integrity score.

No one check in isolation is enough, we need to combine all
checks per participant holistically to gain an understanding of a
participants engagement, suitability and ultimately, to decide if we
can have confidence in their data.

Through trended data analysis and ongoing industry
developments, we will know when to apply stricter scores —
should this be at a market level, sample type, particular sampling
methodologies or panel partners.

Each participant will have ALL their data checked contextually & thoroughly,

across all checks and for plausibility — you can be assured each complete in your
data has a high integrity score.
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Operational Excellence.

Integrity Report

This will be a report completed at the end of each quarter, signed
internally by the people responsible for the checks.

This will summarise the removals that have been conducted, with final
stats as well as detailing the markets & sample type.

Accompanying your final deliverables, you’ll have proof of the precise
and custom checks that were put in place to ensure the integrity of you
data, per data set.

This can accompany reports or DP delivery to end clients, or to internal
stakeholders, to create reassurance and transparency for all involved.

Researchbods - Global Data Collection

Data Integrity Report

Client: Project:

Throughout project the Researchbods Data Integrity Team carefully checked every participant,
removing those whose responses we did not deem acceptable. These checks are a mixture of
technological automations and human interpretation, using internal and external resources

to create assurance in your final data set.

Project Information:
Sample type: Markets:
A summary of the removals can be found below:

Duplicate Responses: Plausibility Checks:

Fraudulent Responses: Poor Verbatim:
Speeders: Total Removals:
Straightliners: % Removals:

Additional thoughts from the Data Integrity Team:

The above has been completed in accordance with the project specific IC proforma and the
Researchbods Data Standards Charter and has been reviewed and signed by the following
team members:

Data Integrity Manager: .

Name: Signature:

Project Manager:

Name: Signature:

Head of Client Services - GDC:

Name: Signature:
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Integrity Checks — In Action.

Operational Excellence.

Challenge

A global study across 6 markets, of highly affluent participants. The survey data responses were
challenging in that the survey was long (25 minutes) so we had to ensure the difference between
fraudulent versus naturally fatigued responses in the final data set.

Similarly, there were several questions around the participants spend of niche, highly expensive audio
brands.

How we ensured the data was real

The IC ProForma for this study was one of our more custom nets built to date. With our standard checks
in place, and the Survalidate API in place, we added in a contextual verbatim question at the start of the
survey within the screener section to give us an additional variable to check the attention & care of the
participants against the 12+ other custom checks we had in place.

It was also key to ensure the plausibility of this data for our client, due to the niche & low market
penetration nature of the products. With spend claim questions on some very expensive products, and
using data from desk research and Statista, we created custom cross reference checks in the data
allowing us to cross reference spend claims versus income, demographics and segmentation data to have
an open, transparent conversation with our client around which participants we were all confident of.

Global B2C Study

UK, US, China, Japan, Germany & France
N=6,000

25 mins LOLI.

12% IR.

N=1,897 removals.
31% sample removed & replaced.
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Safe and secure environment

Relax, you’re in safe hands

Researchbods holds the accreditation for ISO 27001, the premium

information security management system.

As part of the process we are independently audited to ensure we

comply with all of the requirements of the standard.

ISO/IEC
27001

Information Security
Management

damazon
webservices™

Researchbods are registered as Data Controllers under the Data Protection
Act: Nr.Z5498703 and adhere to three strict polices across the business, all
governed by GDPR.

These are:

* Data protection policy

* Information security policy
* Rights of individual policy

We are registered under several data classes that allow for the recording and

maintenance of personally identifiable information. Certificates and policies
are available upon request.

o A



Thank you

STRAT 0
researchbods

21 Queen Street, Leeds, LS1 2TW, United Kingdom

T: +44 (0)113 246 9994
W: www.researchbods.com


https://www.linkedin.com/company/strat7.researchbods/
https://www.linkedin.com/company/strat7.researchbods/
https://twitter.com/researchbods
https://twitter.com/researchbods
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